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Partnering with NCFRy 2015 NATIONAL FORUM ON FAMILY PHILANTHROPY

through knowledge sharing, . . . ) ) ) .
The National Forum on Family Philanthropy brings philanthropic families and

leadership staff of family foundations together for two and a half days of peer
networking, thought provoking conversations led by the greatest thought
leaders in family giving, and substantive, research-based education on the
latest trends and issues impacting the family philanthropy field.
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el sl jelfeamlles Sponsorship of the 2015 National Forum on Family Philanthropy will provide you with

and privilege to work with multiple opportunities to engage and interact with a targeted audience of family giving

such a smart andedicated leaders, decision-makers and influencers. Involvement at this event will help you:
team that shares our keen
Develop relationships with family foundation trustees, leadership staff,

individual philanthropists and experts in the field

focus on and deep respect for l

family philanth
1 Strengthen relationships with existing clients and prospects
—US Trust . .
9 Build awareness of your brand, product or service
1 Become more familiar with family philanthropy trends to help target
your offerings more effectively
1 Co-brand with an organization that has an impeccable reputation in
the family giving field
1 Highlight your expertise and resources
1 Show your support for the family philanthropy field

WHO SHOULD CONSIDER SPONSORSHIP?

Those who serve the family giving field — including:

1  Wealth Advisors and Banks
Ol ONNECTICUT AVENUE M 1  Financial and Investment Managers
SUITE 220 H
SN St oo 1  Software and Technology Companies
1 Lawyers and Accountants
WWW.NCFP.ORG . .. .
1 Family Giving Consultants and Advisors
202.293.3424

The only way for for-profit companies, advisors and consultants to attend this forum is
to be a sponsor!
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ABOUT NCFP

The National Center for Family Philanthropy is the only nonprofit resource dedicated
exclusively to families who give and those that work with them. NCFP provides
research, expertise and learning opportunities to inspire our national network of giving
families every step of the way on their philanthropic journey. Families learn how to
transform their values into effective giving to achieve a positive and enduring impact
on the communities they serve.

2014 NATIONAL FORUM ON FAMILY PHILANTHROPY

Designed with giving families in mind, the inaugural National Forum on Family
Philanthropy — held in Cambridge, Massachusetts in May 2014 — offered family
members, trustees and senior executives in the field the opportunity to connect and
learn together. The National Forum explored a broad range of critical issues facing
donor families and featured presentations and conversations with more than 75 of the
most thought-provoking leaders from philanthropy, the nonprofit sector, and business.

About NCFP6s 2014 Forum Attendees

@ 47% of registrants were family members or trustees of family foundations

@ 31% were CEOs and senior staff of family foundations

O 96% of respondents said the Forum met or exceeded their expectations

98% of respondents said that NCFP should conduct future Forums
LIKELINESS THAT ATTENDEES

WILL RECOMMEND THE FORUM
TO COLLEAGUES & OTHERS

—17% SOMEWHAT LIKELY
—— 79%VERY LIKELY

The most recent Foundation Center research identifies more than 40,000 foundations
with significant family involvement.

This represents the largest segment of organized philanthropy, both in terms of
number of institutions and assets under management.
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PREMIER SPONSOCR50,000sEcureD)

Specific Benefits Include:

9 Your business will be the only premier sponsor of the National Forum
1 Exclusive Use of a Breakout Room for Client Meetings
and Demonstrations
1 Recognition by NCFP President and Board Chair during opening
and closing plenaries — at a minimum
1 Your logo will have premier placement on:
— Event “Save the Date” email
— Event Program
— Event Marketing Materials and Emails
— Onsite sighage (print and electronic)
— NCFP and Event Website
1 A 100-word description of your organization’s services will be included on:
— Event program
— NCFP and Event website
Full screen acknowledgment at all plenary sessions
Premier host of the opening night reception
Prime placement in Sponsor Hall (limited to 20 sponsors)

Premier Seating at all group meals and events
5 complimentary registrations
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RECEPTION SPONSOR
1101 CONNECTICUT AVENUE, NW

S TE For more details, contact NCFP's Director of Development & Marketing,
WASHINGTON, DC 20036 Kirkland Hamill, at kirkland@ncfp.org or 202-293-3424.

WWW.NCFP.ORG
202.293.3424
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SPOTLIGHT SPONSOR515,0003 AvalLABLE)

Specific Benefits Include:

1 4 Hours of Reserved Space in a Session Room for Client Meetings and
Demonstrations: Our spotlight sponsors will have the ability to use a
break-out space to meet with existing clients and prospects or to
demonstrate their products or services. Sponsors will assume the primary
responsibility for promaotion of all activities in this space.

1 Sighage and exhibit table for materials (8 foot table)

1 Your logo will be included on:

— Event “Save the Date” email

— Event Invite

— Event Program

— Event Marketing Materials and Emails
— Onsite sighage (print and electronic)
— NCFP and Event Website

1 Placement in Sponsor Hall
1 3 complimentary registrations

PARTNER SPONSOR$10,000s AvaiLABLE)

Specific Benefits Include:

1 Signage and exhibit table for materials (8 foot table)
i Your logo will be included on:

— Event “Save the Date” email

— Event Invite
1101 CONNECTICUT AVENUE, NW — Event Program
SUITE 220 ] ] )
WASHINGTON, DC 20036 — Event Marketing Materials and Emails
WWW.NCFP.ORG — Onsite signage (print and electronic)

202.293.3424

— NCFP and Event Website

i Placement in Sponsor Hall

1 2 complimentary registrations



SPONSORSHIP

1101 CONNECTICUT AVENUE, NW
SUITE 220
WASHINGTON, DC 20036

WWW.NCFP.ORG
202.293.3424

FORUM L FAMILY
&  PHILANTHROPY

Trends, Transitions and Transformation

FORUM LOUNGE SPONSQGR7,5001 avaILABLE)

All attendees will be encouraged to gather in the evening to mingle with other
participants in our Forum Lounge. The lounge will be outfitted with an open bar,
after dinner treats and a soothing jazz combo. The sponsorship fee will cover all
costs of the event.

1 Signage in the Forum Lounge recognizing your sponsorship
1 Sponsorship announcement included in:

— Event “Save the Date” email

— Event Invite

— Event Program

— Event Marketing Materials and Emails

— Onsite sighage (print and electronic)

— NCFP and Event Website

1 1 complimentary registration

STORYTELLING SPONSOR5,000+ Audio/Visual Setup

(1 AVAILABLE)

Encourage all attendees to “tell their stories” — whether it’s a specific family memory,
a family foundation origin story or something in between. You will provide the
technology, we will provide the space and our attendees will capture the memories.

1 Signage in storytelling space recognizing your sponsorship
1 Sponsorship announcement included in:

— Event “Save the Date” email

— Event Invite

— Event Program

— Event Marketing Materials and Emails
— Onsite signage (print and electronic)
— NCFP and Event Website

1 1 complimentary registration



